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A Positive Study on International Competitiveness
of Jiangxi’ s Vegetables Industry
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Abstract: As vegetable industry is an important branch of agricultural industry in Jiangxi province it is
significant to locate the competitiveness of Jiangxi’s agricultural produce in the international market. The pa—
per adopts index of TC RCA RRCA and MS. The results show that the total export and proportion of Jian—
gxi’ s vegetable products remain low and that instead of strong international competitive advantages their com—
petitiveness is declining. Finally the paper suggested that cultivated area should be expanded characteristic
vegetables developed processing technology updated and that exports increased to enhance the competitiveness
of China’s vegetable industry.
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1 2000—2008
SAI SCA
/ x10" hm® 1% 1%
2000 560. 1 3.68 9.91 1.016 7 -0.8209
2001 605.0 3.69 10.93 1.037 7 -0.805 8
2002 625.0 3.60 11.67 1.040 0 -0.794 2
2003 548.3 3.05 10.97 0.931 4 -0.796 5
2004 552.9 3.15 10.52 0.919 5 -0.803 0
2005 543.61 3.07 10.20 0.8951 -0.806 1
2006 505.5 2.77 9.62 0.8291 -0.809 9
2007 500.5 2.89 9.60 0.849 9 -0.8123
2008 512.94 2.87 9.62 0.841 1 -0.8110
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2 2000—2008
/ot 1% /ot /%
2000 1101.487 2 42 399. 680 3 2.60
2001 1 160.309 6 5.34 48 422.36 2.40
2002 1 208.936 4.19 52 860. 56 2.29
2003 1 100 -9.01 54 032.32 2.04
2004 1118.737 1 1.70 55 064. 66 2.03
2005 1145.926 1 2.43 56 451.49 2.03
2006 1 176.806 1 2.69 58 325.53 2.02
2007 1 067.205 8 -9.31 56 452.036 8 1.89
2008 1 084.954 6 1.66
3 N
/ /ot /ot 1% 1% 1%
2000 245 0.578
2001 298 0.615
2002 0.1521 4 360 132.030 8 0.013 0. 681 0.115
2003 0.2161 3 432 173.620 1 0.020 0. 800 0.124
2004 0.262 8 470 179.586 7 0.023 0.854 0. 146
2005 0.3030 520 200.844 2 0.026 0.921 0.151
2006 0.405 3 568 238.077 2 0.034 0.974 0.170
2007 0.568 8 622 271.590 5 0.053 1.102 0.209
2008 624
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4 2001—2008 TC.RCA RRCA
7C RCA RRCA
/ /
2001 73 73 0 1 0.536 9 0.310 9
2002 108 108 0 1 0.777 0.453
2003 144 144 0 1 0.701 0.462
2004 187 187 0 1 0.738 0.523
2005 212 212 0 1 0.725 0.499
2006 220 220 0 1 0.494 0.333
2007 186 185 1 0.99 0.290 0. 240
2008 424 424 0 1 0.506
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5 20002008 \
2000 0.041 0
2001 0.002 8 0.045 4 °
2. o
2002 0.003 6 0.050 7
2003 0.004 2 0.055 2 ’ ’
2004 0.004 5 0.055 0
2005 0.004 3 0.059 4
2006 0.003 8 0.064 2 )
2007 0.002 6 0.049 4 3 .
2008 0.004 5 0.034 3
()
MS
0.019%
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